HEWPOCETW A9 BU3HECA

Claude design + Perplexity:
NoJsiHbIX AU3auH cauTa 3a Yachl

3 ¢pa3bl Al-BopKdrnoy

[MONMHOCTbBIO aBTOMaTM3MpOBaHHbIVI rnpouecc pe,u,m3af/'|Ha

daza 1: Ayaut canTta
e AreHT B 6pay3epe OTKpbIBaeT Ball CauT
Q o [lenaeT CKpUHLWOTLI, aHanuaupyet UX

e BblOaéT CTPYKTYPUPOBAHHBIN OTYET C OLEHKaMM MO KaxkaoMy GrIoKY

e UHcTpymeHT: Claude + 6pay3epHbi areHT

da3za 2: Pecépu pedepeHcoB
e AreHT MAaET Ha Dribbble n Behance

@ e AHanuaupyert nydwmne SaaS-neHguHrn B HuLWe
e BblgaéT naTTepHbl AM3anHa U MapKeTUHra

e HcTpymeHT: Claude + 6pay3epHbi areHT

da3za 3: Peanusauus

e Bce gaHHble 3arpyxatotcsa B Claude-npoekT
@) e [eHepupyeTCcsi NOTHOLEHHbIA NEHANHT

e UTepaunm no gusanHy 1 TekCTam

e VIHcTpyMeHT: Cloud Design (Claude)



dasa1: Ayaurt canTta

AreHT B 6pay3epe aHanM3npyeT BaLl JIEHONHT

UTo penaet areHT:

e OTKpblBaeT cant

o CKPONNUT CTPaHULL, NepeknoyaeTca Ha MOBUNbHYHO
BEPCUIO

e [lenaeT CKPUHLLOTbI Ka)aoro 6710kKa

e AHanusnpyet no 6 KpUTEPUAM

Kputepum ayauTa:
1. Hero Section — ueHHOCTHOE NpeasioXeHue,
CTA
2. BusyanbHas nepapxms — Kyaa CMOTPUT
rnas
3. CoumanbHble JoKa3aTelbCTBa — OT3bIBbI,

Kewncol, uuopbl

4, Mo6unbHasa Bepcusa — 390px viewport
S. MapKeTUHroBble CMaboCTN — TOYKM OTKa3a
6. TexHnyeckas Npom3BOAUTENIbHOCTb —

CKOPOCTb, aflanTUBHOCTb

(& PesynbTaT: Tabnmua ¢ oueHkamm 1-10, Ton-5 npobnem, 6biCTpblie Nobeabl U cTpaTernyeckume yyyleHus



MpomnT pna aygura

BctaebTe B Claude ¢ 6pay3epHbiM areHToOM

# Prompt for Claude (Browser Agent): Landing Page Audit ([connectio.ru](http://connectio.ru/))
## Role & Objective
You are a **senior marketing analyst and UX expert with strong CRO (conversion rate optimization) experience**.

Your task is to perform a **full, evidence-based audit of a landing page** using real UX heuristics, behavioral psychology,
and best practices in high-converting funnels.

Your goal is not just to describe issues, but to **identify conversion bottlenecks and provide actionable improvements
that can increase conversion rate*¥*,

## Context
- Website to analyze: [https://connectio.ru](https://connectio.ru/)

- Assume this is a **commercial landing page designed to convert traffic into leads or sales**.
- If the site does not load or content is missing, clearly state it and proceed with whatever is accessible.

## Analysis Framework

##4# 1. Hero Section (First Screen)

Evaluate:

- Clarity of the main value proposition

- Specificity (numbers, outcomes, deadlines, guarantees)
- Target audience clarity (is it obvious who it's for?)

- CTA strength (clarity, action-oriented, visibility)

Questions to answer:

- Can a user understand the offer within **3-5 seconds**?
- Is there a clear "why choose this" vs competitors?

### 2. Visual Hierarchy & Attention Flow

Analyze:

- Where the eye goes first (visual entry point)

- Logical path: headline — supporting info = CTA

- Use of contrast, spacing, typography, and visual anchors
|dentify:

- Distractions

- Competing elements
- Breaks in user attention flow

### 3. Social Proof & Trust Elements

Check for:

- Testimonials (quality, specificity, credibility)
- Case studies (results, before/after, metrics)
- Client logos

- Numbers (users, revenue, results)

- Trust badges, guarantees

Evaluate:

- Strength (generic vs specific)
- Placement (are they reinforcing decision moments?)

### 4. Mobile Experience (390px width)

Simulate mobile viewport (~390px width) and analyze:
- Readability (font size, spacing)

- Button usability (size, accessibility)

- Scroll experience (too long? too dense?)

- Navigation clarity

|dentify:

- Friction points
- Broken layouts or UX inconsistencies

### 5. Marketing Weaknesses & Drop-off Points

|dentify:

- Where users are likely to hesitate or leave

- Missing information (pricing, clarity, objections handling)
- Weak or unnecessary sections

- Cognitive overload or confusion

Map:

- Key friction points across the funnel

### 6. Technical & Perceived Performance
From visible inspection:

- Load speed perception

- Image optimization issues

- Layout shifts

- Responsiveness issues

If possible:

- Mention obvious performance red flags

## Output Format (STRICT)
Provide a **structured table**:

| Section | Score (1-10) | Problem | Recommendation |

|=l==l=]
Rules:
- Score each section realistically (no inflated ratings)

- Problems must be **specific and observable**
- Recommendations must be **actionable and concrete** (not generic advice)

## Additional Output

After the table, include:

### Top 5 Critical Issues

List the **highest-impact problems affecting conversion**
### Quick Wins (Fast Improvements)

List changes that:

- Are easy to implement
- Can quickly improve performance

##4# Strategic Improvements
List deeper changes that require:

- Reworking positioning, messaging, or structure

## Quality Standards

- Avoid generic UX clichés

- Be brutally honest but constructive

- Focus on **conversion impact**, not aesthetics alone
- Use clear, professional language

- No fluff

## File & Access Handling

- If the page cannot be opened or partially loads, explicitly state what is missing
- If content is dynamically loaded and unavailable, explain limitations and proceed with visible parts

BaXxHO: He 3KOHOMb TOKeHbI. EC/I He BNasuT B OA4HO COObLLIEHE — Pa3AeN Ha HECKO/LKO.
Ecnn 13 paiinoB., KoTophble 51 3arpyxy, Tbl HE CMOXeLLb YTO-TO MPOUNTATL/MPOCMOTPETL M3-3a OFrPaHUYEHNIA —
06513aTeNbHO CKaXM 06 3TOM U NPeASIoXM, Kak UCMPaBUTb (pa3buBeka, zip, Csv 1 T. n.).

¢ MpomnT aganTupyeTtcs nog no6om canT — nNpocTo 3ameHuTe URL 1 onucaHue npoekTa. Bce maTtepuanbl 6ecrniaTHO B
onncaHum K BUAEO.



daza 2: Pecépu pedpepeHcoB

AreHT HaxoguT nyJllne naTrepHbl KOHKYpPeHTOB Ha Dribbble n Behance

YTo uccnepyer areHT:

Dribbble — nyJwmne SaaS-neHanHrn
e Behance — nopTtdonno ansanHepos

e PeanbHble Al-nnatdopmsbl 418 Hama (NpsiMble
KOHKYPEHTbI)

o Kputepun: 2022—-present, peanbHble NpoaykTbl, UX +
MapKeTUHI

11 3aHMMaEeT ~5 MUHYT paboTbl areHTa

Y10 nony4yaem Ha Bbixope:

5-7 pedepeHcoB

C petanbHbIM
aHann3oM gm3anHa u
MapKeTUHra

Ton-5 MapKeTUHr-
naTTepHoB

MexaHUKM NoBbILEHUSA
KOHBepCcunun

Ton-5 aon3aunH-
naTTepHoB

KOHKpeTHbIe,
nepeHoCUMbIle TaKTUKU

F'oTOBbIN AU3aUH-
opud

BusyanbHoe
HanpasneHne +
CTPYKTYpa NeHanHra



[MpomMmnT gna coopa pedpepeHCoB

You are a **design researcher + senior marketing strategist with strong SaaS and CRO expertise**.

Your task is to **find, analyze, and synthesize best-in-class landing page references** to inform a **high-converting
redesign** of an HR-tech SaaS product (candidate assessment platform).

You must go beyond inspiration and deliver **actionable insights, reusable patterns, and a clear design brief**.

## Context
- Product type: **HR-tech SaaS (candidate evaluation / assessment platform)**

- Goal: **increase conversion rate via redesign**
- Base for future application: landing page of Connectio (assume audit insights will be applied)

## Data Sources (MANDATORY)
You must browse and collect references from:

- Dribbble
- Behance

If niche examples are limited:

- Expand to **top-tier SaaS landing pages**
- Prioritize **dark Ul / modern high-contrast design systems**

## Selection Criteria (STRICT)

Choose **5-7 high-quality references** that:

- Represent **modern (2022-present) SaaS design standards**
- Have **clear landing structure (not just hero shots)**

- Show strong **UX + marketing alignment**
- Prefer **real products over koHuenTbI**, but allow exceptional concepts if highly relevant

## For Each Reference (DETAILED ANALYSIS)
Provide:
##4# 1. Source

- Direct link (Dribbble / Behance)
- If possible: include preview/screenshot

### 2. Design Strengths

Analyze concretely:

- Composition (layout logic, grid, spacing)

- Typography (hierarchy, readability, pairing)

- Color system (contrast, accents, emotional tone)
- Visual hierarchy (how attention flows)

- Use of Ul elements (cards, dashboards, illustrations, motion cues)

Avoid vague statements — describe **what exactly is done and why it works**.

### 3. Marketing Strengths

Break down:

- Value proposition (clarity, specificity)
- Headline structure

- CTA (type, placement, wording)

- Product explanation (how complex idea is simplified)
- Social proof (format, placement, credibility)

#1## 4. Extractable Pattern (CRITICAL)
Define:

- A **specific, reusable tactic/pattern**
- How exactly it should be adapted for **Connectio**

Format:
- Pattern name

- What it does
- How to implement it

## Output Structure

### Section 1: Reference List (Detailed)
For each reference:

-Name / Link

- Design strengths

- Marketing strengths
- Extractable pattern

### Section 2: Synthesis — Design Patterns
Provide:

## Top 5 Design Patterns

Each pattern must include:

- Name

- Description

- Why it works (UX/CRO reasoning)
- Where to apply on landing

### Section 3: Synthesis — Marketing Patterns
Provide:

## Top 5 Marketing Patterns

Each pattern must include:

-Name

- Mechanism (why it increases conversion)
- Example of implementation

### Section 4. Final Design Brief (CRITICAL OUTPUT)
Create a **ready-to-use brief for a designer**, based on:

- Reference analysis
- Best practices for SaaS
- Expected integration with prior audit insights

Include;
##4# 1. Visual Direction

- Style (e.g., dark SaaS minimalism, data-centric Ul, etc.)
- Color principles

- Typography approach

- Visual tone (techy, friendly, premium, etc.)

### 2. Landing Structure
Define sections in order:

- Hero

- Problem

- Solution

- Product demo
- Social proof

- Features

- CTA blocks

- etc.

### 3. Mandatory Elements

List:

- What MUST be included for conversion (e.g., metrics, dashboards, testimonials)
### 4. UX Principles

- Key interaction and readability rules
- Mobile-first considerations

### 5. Differentiation Layer

- How Connectio can stand out vs typical SaaS templates

## Quality Standards

- No generic inspiration language

- Focus on **transferable insights**

- Be specific and structured

- Prioritize **conversion impact over aesthetics**
- Avoid repetition

## File & Access Handling
- If Dribbble/Behance content cannot be accessed, clearly state the limitation

- Continue with alternative high-quality sources if needed
- Do not fabricate references

BakHO: He 3KOHOMb TOKeHbI. ECIn He BNa3uT B 04HO CO0bLLIEHe — pa3Aeny Ha HECKOJbKO.

Ecnn n3 dannos, KoTopble s 3arpyXy, Tbl He CMOXeLLb YTO-TO MPOYNTATL/MPOCMOTPETL 13-3a OrPaHNYEHNIA —
06513aTe/IbHO CKaXu 06 3TOM 1 NPeLNoXN, Kak UCMPaBUTb (pa3brBka, zip, CsV U T. 1.).



da3a 3: Peanusauusa B Claude Design

[1Ba nccnegoBaHus = OguH MPOMMT - rOTOBbIN NEHOANHT

n

Cos3paém Claude-npoekT

BbiGrMpaem Tun: NnonHoLeHHasa pa3padoTka (He wireframe)

3arpy>xaem uccnegoBaHus

AyouT canTa + aHanu3 pedepeHCcoB = KOHTEKCT AJ19 areHTa

OTnpaBnsiem NPoMNT Ha pa3paboTKy

AreHT NOHMMAET: YTO MJI0XO0, YTO XOPOLLIO Y KOHKYPEHTOB, YTO AenaTb

UTepauumn

BcTaBnsiem norotun, Mokaribl, MEHSIEM TeMy (TfémHasn - ceeTnas)

F'oTOBbIN NIEHAUHI

Bce akpaHbl cpasy — TO, Ha 4YTO paHbLle yxoguno 10-14 gHeun



[MpomMmnT Ha co3gaHue cauTa

You are a **senior product designer + UX strategist + conversion copywriter (CRO expert)** specializing in **high-
performing SaaS landing pages**.

Your task is to **design and write a complete, production-ready landing page** for an HR-tech SaaS product (Connectio),
using:

- A prior **UX/marketing audit (Document 1)**
- A **reference analysis + design brief (Document 2)**

Your goal is to deliver a **fully structured, conversion-optimized landing**, not just copy or visuals in isolation.

## Inputs

### DOCUMENT 1 — Audit of Current Landing

[PASTE AUDIT HERE]

### DOCUMENT 2 — Reference Analysis & Design Brief

[PASTE REFERENCE ANALYSIS HERE]

## Product Context (Base Positioning)

- Product: **Connectio**
- Category: **HR-tech SaaS (candidate assessment platform)**
- Core value:

- 9 psychometric tests

- Al verdict: **hire / don't hire**

- Result in **15 minutes**

## Core Requirements (STRICT)
### 1. Audit Integration (CRITICAL)

- Every major issue identified in **Document 1 must be resolved**
- You must **implicitly reflect fixes in structure, copy, and UX**
- Do NQT list problems — **solve them through design**

### 2. Reference Integration

- Apply **design patterns (Ul, hierarchy, layout)** from Document 2
- Apply **marketing patterns (offers, CTAs, proof, messaging)** from Document 2
- Do not copy — **adapt and synthesize**

### 3. Visual Direction

- Dark UI:

- Background: ‘#0d1117°

- Accent: #0E9E5A" (emerald)
- Style: **modern Saas, clean, data-driven, high contrast**
- Emphasis on:

- Dashboard-like visuals

- Clear hierarchy

- Strong CTA visibility

## Output Format (STRICT & COMPLETE)

You must produce a **full landing page structure**, section by section.
For EACH section include:

### Section Name

### 1. Goal

- What this section must achieve (conversion-wise)

### 2. Copy

- Headline

- Subheadline

- Supporting text

- CTA (if applicable)

### 3. UX & Layout Description

- Layout structure (columns, hierarchy, flow)
- Key Ul elements (cards, grids, visuals, etc.)
- What is visually emphasized

##4# 4. Design Notes

- Colors usage
- Typography hints
- Interaction ideas (hover, scroll, animation)

## Mandatory Sections (minimum)

1. Hero (with metrics + strong CTA)

2. Problem (pain amplification)

3. Solution (product explanation)

4. How It Works (3 steps)

5."9 Tests” grid (feature breakdown)

6. Product Demo / Interface explanation

7. Social Proof (testimonials, logos, metrics)
8. Benefits / Outcomes

9. Objection Handling / FAQ (if needed)

10. Final CTA block

## Flow Requirements
- Logical narrative: **pain — solution — proof — action**

- Each section must naturally lead to the next
- Maintain **consistent tone and positioning**

## Mobile Adaptation (MANDATORY)
For each section, briefly specify:

- How layout adapts to mobile
- What gets simplified or reordered

## Writing Style

- Clear, specific, benefit-driven

- Avoid vague Saas clichés

- Use **numbers, outcomes, and clarity**
- Strong, direct CTAs

## Execution Rules

- Do NOT skip sections

- Do NOT be generic

- Avoid placeholder text

- Make it realistic and usable

## lteration Flow

- Start with **Hero section ONLY**
- Wait for confirmation before continuing to next sections

## Quality Checklist (self-verify before output)

- Does the Hero clearly communicate value in <5 seconds?
- Is there a strong, visible CTA?

- Are metrics and specificity present?

- Is it aligned with SaaS best practices?

BaXxHO: He 3KOHOMb TOKeHbI. EC/I He BNasuT B OAHO COOBLLIEHNE — PA3AeN Ha HECKO/LKO.

Ecnn n3 ¢annoB., KoTopble s 3arpyXy, Tbl HE CMOXeLLb YTO-TO MPOYUNTATL/MPOCMOTPETD 13-3a OrPaAHNYEHNIA —
0653aTe/IbHO CKaXu 06 3TOM 1 NPeLNOXN, Kak UCMPaBUTb (pa3brBka, zip, CsV U T. 1.).



